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Table 4 

QUARTERLY LONG DISTANCE LINES 
VERIZON AFFILIATES 

[BEGIN PROPRIETARY] 

=t 

[END PROPRIETARY] 
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West Virgmia 

Table 5 

241,265 347,916 452,036 549,722 579,983 
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Table 6 

Comoetition from Cable Providers i 

Circuit-Switched Telephony 
Deployed: MA. PA. VA 
1 3 rmlhon cucuit-switched subscnbers 
nationwide, avallable to more than 9 7 rmllio~ 
homes 

hyloyed: NY, CT 

ormer Bell Atlantic States 

Voice over IP - - 
Planned: LW PA 
E m a n h e  tnal m suburban Phladelnha. 

I 1  

cakmercii  launches m four markets m 2004 
(Phlladelpiua, Spnnefield, MG Indmnauolls. and . .  . .  
HaRfordCT) 
Mar 2004 “I tiunk we’ve made good progress in 
2004 gethng ready to more broadly launch Voice 
Over IP We‘re launchmg four markets, these are 
more than tests, these are rollmg launches m 2004 
And as importantly, we are r e a d p g  half our 
footpnnt m 2W4 and the otha half m 2005 for 
eventual rollout ofvoice Over IP ” 
Deployed: ME 
More than 12,000 subscnbers in Portland, ME - 
approximately 10% ofphone-ready homes, with a 
monthly subsmba grokh rate of approxunately 
!.OW (1% ofphone-ready homes) 
Will deploy “in most, ifnot all, of our markets” by 
the end of 2004 Time Wama’s m c e  area 
lncludes MA, ME, NH, NJ, Nu, P 4  and WV 

Deployed: NJ, NY, CT 
Initially launched VoIP in Lone Island m 
Sepltmha 2003 and cxtendedlhc smi;c IO the 
rea otits fdotpnni in Nuvcmbn “Opt!mum\’o~ct 
S ~ M C ~  posted strong gams in the first quarta 
more than doubling its subsmkr number to 
70,800 ’* 

, 

Added 3,200 subscnbers per week m IQ 2004 
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irmer Bell Atlantic States Competition from Cable Providers in the 
Circuit-Switched Telephony 

- 
Deployed: FU, VA 
1 1 rmlhon residentml telephone customers 
MhOnwlde, awlable to over 5 mhon homes 
Added 78,959 telephone customers m I Q  2004 
“ E m  though over 75% o f o u  telephone 

customers take our long distance s m c e ,  we’re 
seeing some customers subaitutmg wue h e  for 
some wueless long &stance ’’ 
“Cox cantinus to shine in the telephone 
busmess 
wccessfUlly pioneered cable telephony ma cucuit 
switch technology We’re the 12th lwgest mamder 
in the countlv ” 

In just Seven yews hme we have 

Voice over 1p 
P 

Deployed: VA 
~~ 

Cox reports “early success’’ wth its December 
2003 launch of I? telephone senxe m Roanoke, 
wlth the “blenetrahon ramv trendme. lrke memous. 

burces Corncast nancial Tablea maehedto Corneast Press Rslsars, C o m a  
)pamring and Frnanciol Torgels Seflmg Stage for Coermued G m M h  m 2004 (Ec 
iledxa WeekCanference (Dec 11,2003), http ilmcdla corporalc-~rnstimedxa-file 
?4 2003 C0rn-f Corporrrlron Eornings Con/mncc Call - Fmal, FD (Fur Disclosure) Wire, Tranncnpt 021 104- 755 (Fcb 11.2004) (Steve 
lurke, EXeCUhVC Vice Preside”< Comcasf Corp , President, Comast Cable) Time Wamrr. 0 Campbell, e1 u l .  Mcrnll Lynch, Evegohmg 
verIPat 16 (Liar 12,2004), hl &chtel, T m e  WornerTo Use Cable Lmes To AddPhonc 10 brrrnel Servzce, N Y Tunes (Dso 9,2003) 
:abbvmwn. Q4 2003 Coblcvmon Sysrem COT Eornrngs Conference Cull- Frnal, FD (Far Disdosure) Wire, T r a m p  030204av 717 
Mar 2 2004) (Tom Rutledge, Pressdent ofcable and Commumcahons, Cablevlsm Systems Corporaiton) Cablewsion News Release, 
’ablewston System Co~pomlion Reponr firs Quarter 2004 Results (May 10.2004) Cor Q4 2003 Cox Cornmunicoiionrlnc Earnings 
:onrerence Cell- Final, PD (Fair Dirdosun) Wnrc, Transcnpt 021204a) 770 (Feb 12,2004)(Paf Ens- COO, Cox Communcabons Ins), 
b x  Communrcniionr Inc  ai Czlrgmup Snurh Barney Enieriu~nrneni, Medro & T ~ k o r n  Confbmce - F~nnl,  FD (Fax D~~elorure) Wire, 
‘mnrmpt 010704ap 787 (Jan 7,2004) (hm Robbms. CEO, Cox Commumeabons). L m  Robbnns, Prcaideni &CEO & Chnn Bowi*i SW 
:ngmsenng & CTO. Cox Commumeahonr, Cox C o r n r n u n ~ a i m ~ ~  Dnsrnbunon LII t u  BCSI. Bear Stearns 17th Annual Media. Enlstlainment & 
iformaban Conference at 19 (Mar 9.2004). Cox News Release, Cox Cornmunrcurrons Announcer Firrr Quorrer Rn=nnolRerulrs/or 2004 
kpr 29,2004) 

1 I ,  2004) Cornst ,  pressntation at the UBS 3 181 Annul 
rol l l l i l l859l lpressntabo~nn~~l21103dsld016 hm,  
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west Vtrglma 

Malne 

Massachusetts 

TABLE 7 

Circuit-Switched (Baston) 

(170,000 mhcbmond M A ,  Alexandria) 
348,000 inNorthem VA) 

73,000 

157,OW VolP (Portland) 98 5% 
(145,000mPordand M A )  

34.000 

1 >me Warner 
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TABLE 8 
I 

I I I I 
Dist. of Coluinhia I * * 1 * 

I I I I M m e  I * * 1 * 

Access Slvrw a.v o/Jme 30, 2002 st Table 1 (Dec 2002). Industry Analysis & Technology Divrsion, W~relinc 
CompetiUon Rurcau, FCC, Hcgh-Sped Services forfnrarner Access Stoms nr ofJune 30, 2003 at Table 7 (Dec 
20031 
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TABLE 10 ALBANY 

Comparison of Competitive Calling Bundle Prices and Features 

@Ius unlimited nights and weekends') 

Included Within Plan Minutes 
@Ius unlimited nights and weekends') Unlimited 

Unlimited lncluded Within Plan Minutes 
@Ius unlimited nights and weekends') 

4 i 4  5 6 5 11 

No Yes No 

'AT&T Wxeless and T-Mobile Cingdx  Plan includes 5.000 m a t  and weekend minutes per monlh 
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TABLE 10 BALTIMORE 

Comparison of Competitive Calling Bundle Prices and Features 

Included Within Plan Minutes 

Included Within Plan Minutes Unlimited 

Included Within Plan Minutes 
@Ius unlimited nights and weekends') Unlimited 

Included in All Plans 

'Venzun Wireless, AT&T Wueless and T-Mobde Cuigular Plan lncludes 5,000 tllght and weekend minutes per month 
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TABLE 10 BOSTON 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited 

Included in All Plans Included in All Plans 

No 

‘Venron Wireless, AT&T Wueless and T-Moblle Cmgular Plan mcludes 5,000 mghl and weekend minutes per month 
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TABLE 10 BUFFALO 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited lnducled Within I I I @Ius unlimited nights and weekends') 

Unlimited I 
~ 

Included Within Plan Minutes 
@Ius unlimited nights and weekends') 

~ ~ 

Included Within Plan Minutes 
@Ius unlimited nights and weekends') Unlimited 

Included in All Plans 

I I I I I I I 

No Yes No 

'Venzon Wireless, AT&T Wueless and T-Mobile Cmgular Plan lncludes 5,000 mght and wekend mlnutes p a  monlh 
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TABLE 10 HARRISBURG 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited 

Unlimited 

I I I I I I I I 

No YeS No 

‘AT&T Wueiess and T-Mobile Cmgular Plan mcludes 5,000 mght and weekend inmutes p e ~  month 
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TABLE 10 LANCASTER 

Comparison of Competitive Calling Bundle Prices and Features 

Included Within Plan Minutes Unlimited 

Unlimited 

Yes No 

'AT&T Wireless and 1-Moblle Cingular Plan includes 5,000 mght aud weekend minutes per month 
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TABLE 10 NEW YORK 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited Included Within Plan Minutes 
@Ius unlimited nights and weekends') 

~ ~ ~~ 

Included Within Plan Minutes 
@Ius unlimited nights and weekends') 

Unlimited 

lnduded in All Plans No Induded in All Plans 

4 I ~ I I I I I I I I I I 4 

NO I Yes No I 
'Vmmn Wireles$ AT&T Wwdess and T-Mobde Clngular Plan lncludcs 5,000 m&l and weekend minulcs per iuonth 
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TABLE 10 PHILADELPHIA 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited Included Within Plan Minutes 
@Ius unlimited nights and weekends' 

Unlimjted Included Within Plan Minutes 

No 

'Vcriwn Wireless, AT&r Wwless and T-Mobdc Cmguk Plan mludes 5,000 night and weekend rmnute.7 per month 
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TABLE 10 PITTSBURGH 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited 

Unlimited 

No 

'Vcnzon Wireless, AT&T Wueless and r-Mohde 
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TABLE 10 PORTLAND 

Comparison of Competitive Calling Bundle Prices and Features 

mw- Included in All Plans 

No Yes No 

Included Within Plan Minutes 
@Ius unlimited nights and weekends) 

Included Within Plan Minutes 
@Ius unlimited nights and weekends) 

Included Within Plan Minutes 
@Ius unlimited nights and weekends) 

5 1 5 __ I 4 
~ 
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TABLE 10 POUGHKEEPSIE 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited 

Unlimited 

Unlimited 

Included in All Plans 

No 

Included Within Plan Minutes 
@Ius unlimited nights and weekends) 

Included Within Plan Minutes 
@Ius unlimited nights and weekends) 

Included Within Plan Minutes 
@Ius unlimited nights and weekends) 
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TABLE 10 RICHMOND 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited 

Included Within Plan Minutes Unlimited 

Unlimited 

Included in All Plans lncluded in All Plans 

No 

‘Venwn Wireless. AT&T Wxeless and T-Mublle 
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TABLE 10 SCRANTON 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited 

Included in All Plans 

‘AT&T Wueles and T-Mobdc Cmguh Plan includes 5,000 mght and weekend minutes p~ month 

5 1  
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TABLE 10 SPRINGFIELD 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited 

Included in AIL Plans 

No Yes No 

' AT&T Wireles and T-Mobdc Cmgullar Plan includes 5,ooO ~ g h l  and weekend mmules per month 
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TABLE 10 SYRACUSE 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited 

‘AT&1 WireleJs and T-Mobile Clogular Plan includes 5,000 mght and weekend minutes per month 

53 



REDACTED -FOR PUBLIC INSPECTION 

TABLE 10 VIRGINIA BEACH 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited 

Unlimited 

Unlimited 

Included in AU Plans 

'Venwn Wueless, AT&T Wueless and T-Mobile 
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TABLE 10 WASHINGTON, D.C. 

Comparison of Competitive Calling Bundle Prices and Features 

Included Within Plan Minutes 
@Ius unlimited nights and weekends') 

Included Within Plan Minutes 
@Ius unlimited nights and weekends') 

Unlimited 

Unlimited 

Included in All Plans 

NO 1 Yes I No 

'Venzon Wireless, AT&T Wueless and T-Mobile Cingula Plan lncludes 5,000 m&t and weekend muutes per moiith 
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TABLE 10 WORCESTER 

Comparison of Competitive Calling Bundle Prices and Features 

Unlimited 

Unlimited 

Unlimited 

No Yes No 

'AT&T Wireless and T-Mobile Ciiigular Plan uicluh.~ 5.000 Nght and weekend imutcs pa month 
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DECLARATION OF MARGARET S. GARDNER 

1. My name is Margaret Gardner, and I submit this declaration in support of 

Venzon’s ex parte data submission in WC Docket No 02-1 12, Section 272(t)(1) Sunset of the 

BOC Separate Affiliate and Related Requirements I am currently Executive Director - Product 

Managemenflroduct Development for Verizon. I have worked for Verizon for 34 years and 

have held various positions of increasing responsibility in the areas of operations, markehng and 

product development In my capacity as Executive Dmctor - Product Managemenflroduct 

Development for Retad Markets, I was involved m the development of products and services that 

would respond to emerging competitive alternatives. 

2 In early 2002, major wireless telephone providers were aggressively launching 

new calling programs to attract new subscribers These wireless companies offered new 

attractive calling packages that generally included unlimited or large blocks of minutes that 

could be used evenings and weekends. 

offer essentially one of unlimited calling; that is, if a package offered 3,000 weekend and 

evemng minutes (50 hours), most customers considered t h ~ s  “unlimited” because few customers 

made more than 50 hours of evening and weekend calls in a single month 

To many subscribers, the size of these blocks made the 

3. Dunng this same penod, wireless penetration continued to climb Venzon’s 

market research showed that more and more Verizon wireliiie customers subscnbed to wireless 

services that offered these kinds of plans and that they were using their wireless phones at home 

for an increasing portion oftheir long distance calls Customers reported that they viewed their 

wireless pricing plans as allowmg “fkee” long distance calling when within the monthly 

1 



allowance of minutes. Because of these wireless pricing plans, some customers viewed their 

wireless phone as the pnmary means of making long distance calls, with their wireline phone 

used for backup and Internet access. 

4 As a compehtlve response to the impact of these wireless plans on Venzon’s 

revenue stream (fewer minutes of use meant less revenue), Venzon developed new offerings 

with the goal of providing customers with plans on the wireline network that were similar to 

those offered by the competitive wireless companies. The intent was to create essentially a 

“mirror image” alternative to these plans to foster indifference in the minds of subscribers with 

respect to the use of a wireline or wireless phone for long distance calls The goal was to 

increase usage on our wireline network. 

5 .  Accordingly Verizon wireline companies developed offers similar in structure to 

the wireless plans. For example, Verizon offered subscribers unlimited local and toll calling, 

plus unlimited iiight and week-end long distance calling with 300 “anytime” ininutes for long 

distance calling. This program was marketed under the name “Venations ” 

6 These types of calling packages continued to be developed by Verizon m response 

to the packages and bundles of minutes offered by our competltors. As our wireline, wireless, 

and cable competitors offered more and more packages of services with essentially unlimited 

use, Verizon determined to compete by offering an aggressively priced package of services to 

stem the migration of minutes to those providers In 2003, Verizon began offering its “Freedom” 

packages, first to residential and then to business subscribers, which offered subscribers 

unlimited long distance calling 24 hours a day, seven days a week for one flat price. 
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I hereby declare under penalty of perjury under the laws of the United States of 

Amenca that the foregoing is true and correct to the best of my knowledge, information, 

and belief 

Executed on May 2004 
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